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Media Reach Report Selected
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Demonstrates comparative vehicle reach and contribution to schedule
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Primary Target Selection - Home Ownership
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Select Primary Target category to see drop-down options
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Primary Target options selected: “Own” is selected
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Primary Target options selected: “Own” is dragged to options box
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“Own” is Dragged & Dropped
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Media Selections - Types and Specific Media
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Radio is selected and individual stations are displayed
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Media Selections - Radio (WXTU 92.5 FM 6AM - 10 AM is selected)
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Radio, network television and CATV station selections prompt day part specification
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Media Selections - Radio
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WXTU 92.5 FM - 6AM-10AM is dragged to options box
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Media Selections - Continued
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Additional radio station, newspaper, and web site are added
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Report Review

Media Reach Report
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Chok 1o ool peiectons
a0 generate repen

# $% && &&
3

Ro
QTJ:
=N
N



/\

MediaSight

Simple. Persuasive. Smart.

The User Experience

Media Reach Report Results - Printable Page

»

The Tampa Tribune helps
advertisers meet their
goals by reaching the
majority of target persons
in a media schedule and
helping to maintain a low
overall cost-per-thou-
sand.
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