
The Tampa Tribune carries the greatest weight in 

Macy’s weekly media schedule, and contains a high 

concentration of this retail audience within its online 

component.  90% of Macy’s customer reach is accom-

plished by Tribune weekday editions alone.
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TBO.com offers a greater compliment to net reach of 

(ADVERTISER) customers; and a more focused target 

The Tampa Tribune reaches 

71% of (ADVERTISER) shop-

pers with fi ve weekday inser-

tions – 90% of those reached 

with four other vehicles added 

to the schedule.   

audience than other media con-

tained in this retailer’s weekly 

media schedule.  The combina-

tion of Tampa Tribune weekday 

and TBO.com delivers signifi -

cantly greater target reach and 

cost-effectiveness. 

While ease of doing business and brand reputation 

are important, convenient location tops the reasons 

(BANK) customers choose their banking location(s).
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When upper-income shoppers 

are the target, (ADVERTIS-

ER) has a higher concentra-

tion of 45+ than (STORE) or 

(STORE), indicating a need 

to sustain focus on products 

and lifestyles of the mature 

MediaSight is a service of Gelb Consulting Group, Inc.
10260 Westheimer Road, Suite 240     Houston, TX 77042

713.893.3504 Dan Raihill, Director of Client Services

Copyright © 2007, All Rights Reserved

consumer to maintain current demographic levels.  

While cross-shopping is com-

mon among this group of retail-

ers, (STORE) customers display 

the highest loyalty in the mar-

ket.  Among younger shoppers, 

however, (STORE) loyalty 

levels fall while the competition posts gains.   

The percentage of Promoters minus the percentage of 

Detractors - provides the single most reliable indicator 

of a company’s ability to grow. 

(STORE) is highly preferred 

among affl uent full-nest-

ers; posting the highest NPS 

(intent to recommend) and 

share-of-target market among 

other selected retailers.

The Chicago Tribune helps 

advertisers meet their goals 

by reaching  the majority of 

target persons in a multime-

dia schedule and helping to 

achieve a low overall cost-

per-thousand. 
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